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 Environmental Consideration  

 Health and Safety Management 

 Project Finalisation   

 Design and Innovation: Assessment of technical design and delivery of 

community desires which were outlined through consultation. 

Had the submission have been scored, based on the level of information provided, it 

would have been a high scoring tender.  

5. Interview 

There was no need for interviews as we only had one organisation submit a tender 
return. 

6. Summary 

Generally, it is felt that the tender received is suitable for assessment, and would be a 
suitable installation at Castle Batch Park. 

7. Recommendation  

Wicksteed provided a proposal that suits the needs for the community. They have 

planned to have gym equipment that is inclusive to all and provides an all-around 

fitness station for people to access. It is recommended that the Town Council, on 

behalf of Big Worle, enter into a contract with Wicksteed for the design and 

construction of the works. 
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